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Meet your network peers 



Two themes today 

10:00 – 10:15: Network updates & Introduction 

10:15 – 11:45: Biodiversity and Community Engagement: 

How your business and employees can support 

nature through community engagement to 

achieve sustainability goals 

11:45 – 12:00: Break 

12:00 – 13:00: The Sustainable Development Goals: 

Capitalising on the Sustainable Development 

Goals 



An all-encompassing framework 



Who will make them happen? 



How CEOs see the SDGs 

70% See the SDGs providing a clear     

framework to structure sustainability efforts 
 

87%   Believe it is an opportunity to rethink 

approaches to sustainable value creation 
 

49% That business will be the single most important 

actor in delivering the goals 

Source: UN Global Compact-Accenture Strategy CEO Study 
2016 



Why care?  

Building a sustainable Ireland  



Partnerships for the goals 



The Evolving Responsible 

Business Network  



A Growing Network  



Our Members: A Network of Leading Organisations 



Our Board  

 Ronan Murphy,  

Chairman 

 

Margot Slattery, 
Country 

President, Sodexo 
Irel  

Tony Hanway,  

CEO, Virgin 
Media Irel 

Kyran Johnson, 
GM Janssen 

Supply Chain Irel 

John Reynolds, 
Cairn Homes 

plc (Chairman) 
 

 

Siobhán 
Masterson, 

Head of Corporate 
Affairs, Ibec 

Aengus McClean 
Senior Vice 

President AOL 
Networks 

Richard 
George,  

KMPG Former 
Partner 

 

 

George O’Connor, 
Managing Director, 
Ireland, Enterprise 

Holdings 

Carmel McQuaid 
Head of Sustainable 
Business Marks and 

Spencer 

Chris Martin, 
CEO Musgrave 

Group 

 

Bernadette 
Lavery,  

MD Boots Irel 



Future Business Challenges: 

Leaders’ Group on Sustainability  

Infographic designed by Accenture 



Mobilise for Action: 

Sign up for the Low Carbon Pledge  

 
 

Milestone: Inaugural Report April 2019 
• Foster individual and collective action 
 
Next Step:   
• Pledge Document for Internal approval of CEO/MD sign-off (signable PDF). 

Comms Pack for sign-ups to help communicate they have joined. 
• Deadline to sign up - 11th October (29 so far)  
• Data Recording Template  circulated in October for compiling first annual 

report. 
• Announcement - 14th November at CEO Forum 
• Knowledge Session for all signed-up companies on 27th November 2018 
• First report in Q2 2019 (April) 

 

The signatories commit to reducing scope 1 & 2 greenhouse gas 
emission intensity by 50% by 2030 

file://///bitcsvrfil/Bitc/MST/Leader Service/Transition to the Low Carbon Economy/The Pledge/BITCI The Low Carbon Pledge - Signable Version.pdf
file://///bitcsvrfil/Bitc/MST/Leader Service/Transition to the Low Carbon Economy/The Pledge/BITCI The Low Carbon Pledge - Signable Version.pdf
file://///bitcsvrfil/Bitc/MST/Leader Service/Transition to the Low Carbon Economy/The Pledge/BITCI The Low Carbon Pledge - Signable Version.pdf


The Low Carbon Pledge – Signatory Members & Positive Expression of Interest  



Business Impact 



 
   

Hannah Hamilton 
Business in the Community 
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Maura Lyons 
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Panel Discussion 

 



 

Coffee Break 
resume at 12:00 



 
   

Suzanne Delaney 
CR Advisor BITC  

 



The SDGs: 



Complex and Detailed 



The SDGs:      Goal 3. Ensure healthy lives 

and promote well-being for all at all ages 
Goal / targets Indicators 
3.1  By 2030, reduce the global maternal mortality ratio to less than 70 
per 100,000 live births 
 

3.1.1    Maternal mortality ratio   
3.1.2    Proportion of births attended by skilled health personnel  

3.2  By  2030,  end  preventable  deaths  of  newborns  and  children  
under  5 years  of age,  with  all  countries  aiming  to  reduce  neonatal  
mortality  to  at  least  as  low  as 12 per 1,000 live births and under-5 
mortality to at least as low as 25 per 1,000 live births 
 

3.2.1    Under-five mortality rate   
3.2.2    Neonatal mortality rate  

3.3  By  2030,  end  the  epidemics  of  AIDS,  tuberculosis,  malaria  and  
neglected tropical  diseases  and  combat  hepatitis,  water-borne  
diseases  and  other communicable diseases 

3.3.1    Number of new HIV infections per 1,000 uninfected population, by sex, age and key 
populations  
3.3.2    Tuberculosis incidence per 1,000 population  
3.3.3    Malaria incidence per 1,000 population   
3.3.4    Hepatitis B incidence per 100,000 population   
3.3.5    Number of people requiring interventions against neglected tropical diseases  
 

3.4   By  2030,  reduce  by  one  third  premature  mortality  from  non-
communicable diseases  through  prevention  and  treatment  and  
promote  mental  health  and  well-being 
 

3.4.1    Mortality rate attributed to cardiovascular disease, cancer, diabetes or chronic respiratory 
disease 
3.4.2    Suicide mortality rate  

3.5  Strengthen the prevention and treatment of substance abuse, 
including narcotic drug abuse and harmful use of alcohol 

3.5.1    Coverage of treatment interventions (pharmacological, psychosocial and rehabilitation and 
aftercare services) for substance use disorders  
3.5.2    Harmful use of alcohol, defined according to the national context as alcohol per capita 
consumption (aged 15 years and older) within a calendar year in litres of pure alcohol  
 

3.6  By  2020,  halve  the  number  of  global  deaths  and  injuries  from  
road  traffic accidents 
 

3.6.1   Death rate due to road traffic injuries  

3.7  By  2030,  ensure  universal  access  to  sexual  and  reproductive  
health-care services,  including  for  family  planning,  information  and  
education,  and  the integration of reproductive health into national 
strategies and programmes 
 

3.7.1    Proportion of women of reproductive age (aged 15-49 years) who have their need for family 
planning satisfied with modern methods  
3.7.2    Adolescent birth rate (aged 10-14 years; aged 15-19 years) per 1,000 women in that age group  

3.8  Achieve universal health coverage, including financial risk protection, 
access to  quality  essential  health-care  services  and  access  to  safe,  
effective,  quality  and affordable essential medicines and vaccines for all 

3.8.1    Coverage of essential health services (defined as the average coverage of essential services 
based on tracer interventions that include reproductive, maternal, newborn and child health, 
infectious diseases, non-communicable diseases and service capacity and access, among the general 
and the most disadvantaged population)   
3.8.2    Number of people covered by health insurance or a public health system per 1,000 population  

3.9  By  2030,  substantially  reduce  the  number  of  deaths  and  illnesses  
from hazardous chemicals and air, water and soil pollution and 
contamination 

3.9.1    Mortality rate attributed to household and ambient air pollution  
3.9.2    Mortality rate attributed to unsafe water, unsafe sanitation and lack of hygiene (exposure to 
unsafe Water, Sanitation and Hygiene for All (WASH) services)  
3.9.3    Mortality rate attributed to unintentional poisoning  



The SDGs: 



 

 

Global Trends 

 



A world on the move 



A world that is polarising  



A world that wants to work 



A world living beyond its means 



Why engage with the SDGs 

Source: WBCSD CEO Guide to SDGs 



Ireland  

Overall SDG performance 18 of 156 countries  

 



Ireland  

Overall SDG performance 18 of 156 countries  

 



SDG’s Ireland 

STRENGTHS 

ACCELERATE ACTION 

RADICAL ACTION REQUIRED 



Project Breakthrough  

https://www.youtube.com/watch?v=y--1fjFtG5E


How do we get to 10X 



Mapping to the Value Chain 

https://www.youtube.com/watch?v=y--1fjFtG5E


In our bespoke workshop.. 

We would at this point ask an organisation to spell out: 
• the external factors that will have a positive and negative effect on 

your value chain over the next five years: 
• Global trends in  regulation, demographics, technology, location  
• Environmental factors, social factors 
• Transformational trends, uncertainties 
• Other identified opportunities or threats 
• Specifics to all your markets and your sector 
 

• the internal business and stakeholder factors that will have a 
positive and negative effect on your value chain over the next five 
years 
• The core purpose of the business and business strategy – including identified 

risks 
• Your clients main sustainability issues 
• Other key stakeholders’ opinions 
• What sustainability issues your stakeholders want you to prioritise 

(materiality) 



Value Chain Related Factors 

(Manufacturing) 



Interface: Mission Zero 



Exercise – Consider your own Value Chain 

• Work individually 

• Consider the value chain of your organisation 

• Against each stage, note who is impacted or involved 

• Note any major issues at each stage – e.g. to do with 

culture, geography, regulatory, environmental etc. 

• 3 mins 



Exercise – Map to the Value Chain 

• Work as a group 

• Consider the value chain of your organisation 

• Using the SDG cards and indicators, identify SDGs that 
your value chain will likely have a negative or positive 
impact on. 

• Think about game changers or projects that your 
organisation can really own and sell as a unique, 
ambitious idea 

• 20 mins mapping discussion 

• 10 min report back 



 

Discussiona and Evaluation 

 



Thank You 



Value Chain Related Factors  
Manufacturing  

Raw Materials  Suppliers 
Inbound 
logistics 

Operations Distribution Product Use Product end of 
life 

Primary Activities  

Procurement 

Technology Development 

Human Resource Management 

Firm Infrastructure  

Value 

Support Activities 



Value Chain Related Factors  
Service  

Design Marketing  Distribution Product use 
Customer 
support  

Primary Activities  

Procurement 

Technology Development 

Human Resource Management 

Firm Infrastructure  

Value 

Support Activities 


