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CR is how you make the money you spend.

CR is about Competitiveness

Reputation — licence to operate and brand loyalty — Trust
Attracting and retaining customers

Being an employer of choice

First choice for investors & access to capital

Reduces costs

Competitive advantage - differentiator
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In 2000 CSR locally and globally was associated with
philanthropy and community involvement.

Now, approximately 80% of the G250 issue CR
Reports, up 30% on 2005. 90% N100 in Japan; 84%
N100 in the UK.

45% N100 Ireland (CR Reports, CR sections In
annual reports, web-based reports and MNC reports).

Leading companies who are embedding CR  into
every facet of their operations include:
BT, ESB, IBM, Marks & Spencer
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Dedicated CR roles in companies

77% of our members now reporting on CR
Academic focus on CR

Growth in conferences/seminars
Dedicated CSR awards

Best Place to Work/Business to Arts/O2 Ability
Awards/PRIl awards/One campaign

Development of CR Standard by BITCI
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Daily e-zines to all stakeholders on
Corporate Responsibility

Online communication:
Website & Social Networking
sites
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Inspiring Excellence - Corporate Responsibility Best
Practice Database - Over 200 examples www.bitc.ie
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